
Unfortunately, it is no surprise that many 
consumers don’t fully comprehend the dozens 
of different marketed “milk” products that can 
be found on the grocery store shelf. Between 
organic vs conventional milk, almond vs soy 
“milk”, and the hundreds of different brands 
that are available, consumers are extremely 
critical of the milk they drink - mostly because 
it is particularly hard to keep up with all the 
newest “milks” on the market.  

However, as educated caretakers of 
Guernseys, or enthusiasts like myself, we 
know that actually milk from a dairy cow is 
ultimately much better than soda or the 
hundreds of sugar-filled drinks that are now 
available. Luckily, after years of the “big milk 
debate”, we aren’t the only ones that see the 
benefits of nutrient dense, whole milk. This 
past April, an article featured in Time Magazine 
points consumers to whole milk as a much 
better option than skim. “The Case Against 
Low-fat Milk is Stronger Than Ever”, written 
by Alicia Park, caught many consumers 
attention and may have helped open a big 
door for the Guernsey breed for A2/A2 milk.  

Over the past couple years you may have been 
reading or hearing about A2/A2. You might 
think this is another marketing scheme to 
attract consumers, be just a fad or an unproven 
science. One could easily claim this to be true, 
but the anecdotal evidence in Australia, New 
Zealand, Europe and Asia point to the 
contrary. Personally, I’ve already heard several 

firsthand stories from Canadian and U.S. 
Guernsey herds about how they’ve 
personally benefited or their customers 
have benefited from Golden Guernsey milk.  

If consumers are finally taking note about 
where or how their food is being produced as 
well as seeking a more nutrient rich diet, 
why has it taken the Guernsey Breed so long 
to react to these consumer trends that could 
ultimately make a positive change to the 
Guernsey Breed? 

 In order to understand these questions, we 
must remember a series of historical events 
that have occurred over the course of a 50-
year period that nearly wiped out Guernsey 
breed numbers. 

1) In the 1950s the Guernsey Breed was 
dominant in the U.S. with nearly as many 
registered Guernseys as Holsteins - reaching 
over 100,000 annual registrations. 
According to the book Where Have All the 
Guernseys Gone, written by a former 
Wisconsin Guernsey Breeder, it is now 
widely known that the Holstein Association 
sent lobbyists to Washington, D.C. 
requesting the pricing scheme be changed 
to benefit milk quantity over quantity. At the 
time, hundreds of Guernsey farms were 
bottling their milk under the Golden 
Guernsey label or as 100% Pure Guernsey 
Milk.  
                                         Continued on page 3.             

 

 

 

New York  
Guernsey Breeders’ 

Golden Gazette 

 

Isle of Guernsey Adventures 
Andrew Coon, Coon Bros. Farm in Amenia, discusses 

his recent travels to the Isle of Guernsey while studying 

abroad in Europe. Coon states, “Not only did I see 

some great cows, but everyone was very welcoming 

and made my stay a great one.” 
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Regal Daughter Tops Spring Show 
More than 45 Guernseys paraded the shavings in 

Syracuse for the New York Spring Carousel. Topping 

the show was Campbells Regal Utopia.  
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MEETING & BANQUET ELECTS NEW BOARD 
MEMBER, HONORS BREEDERS 
The 2016 New York Annual Guernsey Meeting and Banquet was 
held on Saturday, April 2 in Watertown, New York. Hosted by the 
Northern District, more than 65 Guernsey Breeders from all across 
the state came together to discuss the 2017 National Guernsey 
Convention, celebrate the past years’ achievements and honor 
breeders who have gone above and behind to serve the New York 
Guernsey Breeders’ Association. 

During the Annual Meeting, 2017 National Convention Chair, 
Mary Foote, encouraged members to get involved in the planning 
and execution of next years’ convention. Foote stated that, “For 
this to be the best convention possible, we need each and every 
New York member to be a part of it.”  

Following Foote’s presentation, the Nominating Committee 
recommended Dan Thurston, of Thurston Farms, to serve on the Board of Directors. After a unanimous 
decision by the members, Thurston was elected to fill George McKenna’s seat on the board who didn’t 
seek a third term.  

Alison Widrick then led the Annual Banquet where several awards were given and youth members 
delivered presentations about the impact of the Guernsey cow. Kristen Gallagher was crowned as the 
2016-17 New York Guernsey Princess and Daniel Ripley was honored as the Outstanding Achievement 
Award Winner.

Nineteen live lots and four embryo packages sold on Friday, 

April 8 in Syracuse during the New York Spring Carousel Sale. 

The sale averaged $2,177 on live lots and $429 for embryos. 

Topping the sale was Lot #1, Femara Logo Punkin Pie, 

followed by Lot #8, Ripley Farms Renue C Ahnika, who were 

both purchased by John & Marjorie Kuszlyk.  

Punkin Pie, a September Logo daughter led the sale at 

$3,400. She is out of Indian Acres A Meringue Pie-ET EX-90 

(Atlantic) and a granddaughter of the one and only Indian 

Acres Pistachio Pie EX-94. The second highest seller was 

Ripley Farms Renue C Ahnika. Ahnika, a Summer 

Yearling, sold for $3,000 and is sired by Ripley 

Farms Alton C Renue and goes back to one of the 

breed’s most popular brood cows, Low Brook 

Goldfoot Conny EX-90.  

On Saturday, Over forty-five Guernseys paraded 

the shavings at the New York Spring Carousel in 

Syracuse on April 9. Topping the show was the 

1st Place Aged Cow, Campbells Regal Utopia, 

Friendship & Vail, followed by Reserve Grand 

Champion, Sniders Gary Anjolee owned by Snider Homestead, New Enterprise, Pa. 

The winning Summer Yearling took Junior Champion honors, Knapps Primetime Jackie. Jackie is owned 

by Eric Lang & David Koss of Iowa. Reserve Junior Champion was awarded to the winning Fall Yearling 

owned by Emily Fisher of New Hampshire.  

NYGBA Officers:  
President:  Wayne Foote 

(518)744-7943   

1st Vice President:   

Sharon Littlefield 

(315)788-1531   

2nd Vice President: 

Richard Whalen  

(845)677-8220   

Treasurer:  Natalie 

Gilbert (845)757-3821   

Secretary: Roland Ripley 

(315)496-2281  

 

Directors At-Large:  

Cathy Littlefield-Bush 
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Eric Craig 
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SALE AVERAGES $2,177, 
REGAL DAUGHTER TOPS NY SPRING SHOW  
 

 



  

 

 

2) Additionally, 

something that 

made a large 

impact on the 

Guernsey 

population 

decades ago was 

that a large 

number of 

Guernsey 

Breeders were 

known as being 

“wealthy”. This 

led to breeding 

being focused on 

making the next 

great show cow 

and a lack of emphasis on overall production. This caused breeders to shy 

away from adding Guernseys or breeding to them because Guernseys 

weren’t able to remain profitable during times of recession and low milk 

prices even with high component production. 

3) The 1970s also brought upon decades of breeding uncertainties.  In an 

effort to be more competitive with the Holstein breed, many Guernsey 

owners bred their cattle to resemble a Holstein’s stature. Looking back 

now, many owners say that this resulted in larger framed Guernseys that 

faced several mobility issues, poor feet and legs, and reproduction 

problems.  

4) In the 1980s a group of Guernsey breeders recommended using other 

breeds to cross with Guernseys to improve vigor, setting off a firestorm at 

National Guernsey Conventions to come. During this time the breed lost a 

considerable amount of Guernsey herds to crossbreeding, not to mention 

a division among breeders. Many breeders that began to crossbreed never 

returned to full Guernsey herds. 

After decades of decline in Guernsey registration numbers, the 
Guernsey breed is finally beginning to take off again and gaining 
popularity from dairyman who own all breeds of cattle. However, the 
big question is: What must we do and what is being done to continue 
the GUERNSEY RESURNGENCE? 

1) In the past decade, other countries have aggressively marketed A2 milk, 
a milk protein that Guernsey cows are known to produce compared to 
other breeds. It wasn’t until the last couple of years that A2 milk hit United 
States shelves at upscale stores and labeled as A2 milk. The Guernsey 
breed was quick to take notice, but slow to act! The Global Guernsey 
Promotion Sale became the world’s first all-tested A2 sale last year. Since, 
several farms have tested their entire herds for this milk protein and soon 
more sales where following suit.  Many Guernsey breeders believe that this 
key moving forward due to the demand of A2 producing cows. It’s not 
uncommon to hear the question, “Is she tested A2A2?” at sales all 
throughout the United States now.  

2) After owners refocused their breeding strategies, dairymen and women 

began buying Guernseys to introduce to their herds, while previous owners 

returned to the breed based on seeing the great strides made in genetic 

improvement. Guernsey breeders must continue to develop a cow can 

compete with other breeds based on her individual strengths, not by 

breeding her to be something she’s not.   

3) With Guernsey popularity growing, 

Guernsey sale averages increasing, 

and show quality continuing to spike, 

Guernseys are receiving more praise! 

Cows such as Koala, the 2014 Global 

Guernsey Cow of the Year, have 

stunned observers around the world 

with her strength and balance and 

producing over 50 embryos in a 6-

month period. Breeders must 

continue to market their prized cattle 

– but not just show winners. We must 

market high producing cows and 

those that breed true.  

4) Holstein herds are breeding back to 

Guernseys at an accelerated rate on 

both traditional farms and in Amish 

herds. Genetic recovery registrations 

have increased for the past four years 

and expected to continue to climb as 

new herds develop throughout the 

nation. As breeders, we are seeking 

out unconventional markets to sell 

bulls in and we must continue to 

ensure cattle, both male and female, 

are available to those who want to get 

into the breed. Through utilizing 

sexed Guernsey semen, improving 

and increasing IVF techniques which 

result in more heifers implanted in 

non-Guernseys we can continue to 

increase overall Guernsey numbers. 

5) The American Guernsey 

Association has effectively made 

changes the index formula to focus 

more on fertility - all while genomics 

may be a key in improving productive 

life and fertility. 

But really, how do we and will be 

achieve a complete Guernsey 

Resurgence? 

As Guernsey breeders, we must focus 

on what makes the Guernsey cow 

great and work hard to market her! 

Our focus must remain on breeding 

for quality milk products that are high 

in A2 and healthy components. We 

must showcase the remarkable 

improvements she has made in 

conformation and reproduction. We 

must be more aggressive in our 

marketing efforts and promote cows 

that perform well to give others a 

vision of what the modern Guernsey 

cow and will achieve.

THE GUERNSEY RESURGENCE 

by Brent Clements, Global Guernsey Promotion Group 
….Continued from page 1. 

The mission of the 

Guernsey Promotion 

Group is to connect 

buyers with sellers of 

Guernsey Cattle 

through various 

sales, and to promote 
and generate more 

interest in the breed 

while supporting the 

American Guernsey 

Association.  

___________ 

UPCOMING SALES:  

Guernsey Promotion 

Sale – Carolina 

Edition 

May 28 @ 11 AM EST 

Shelby, NC 

Guernsey Gathering 

Promotion Sale 

June 11 @ 11 AM EST 

Mechanicsburg, OH 

Global Guernsey 

Promotion Sale 2.0 

July 30 @ 11 AM CST 

Viroqua, WI 

___________ 

Brent Clements:  

786-210-1111 

Todd Moore:  

214-683-8335 

 

GLOBAL GUERNSEY 

MARKETING 

GLOBAL 
GUERNSEY 

PROMOTION 
GROUP 



  

For the past four months, I have had the amazing 
opportunity of studying abroad at Harper Adams University 
in Newport, England. My university back in New York had a 
great exchange program to study animal science here, and 
I couldn’t resist the urge to travel around Europe. Being 
stationed in the United Kingdom I knew that I needed to 
see some Guernsey herds, and of course go to the island. 
Thanks to the power of social network and some very 
generous Guernsey enthusiasts, I was able to accomplish 
this goal. 

 I reached out to Digby Gribble several months before 
leaving for the UK and he was more than happy to help me 
see some Guernseys. I took a train down to Bristol and 
together we spent three days touring eight different 
Guernsey herds in the Southwest corner of England. I was 
very interested in seeing how these herds added value to 
their Guernsey products. One of the smaller herds had a small 
batch pasteurizer and was selling organic Guernsey milk for 1 pound per liter ($5.37 a gallon), which is 
a considerable margin over their current milk price of around 23 pence per liter. I also went to another 

herd that made pure Guernsey ice cream, Auntie 
Moo’s Golden Guernsey Ice Cream (Fairfield Farm). 
They had over 15 different flavors of ice cream but 
even just the base flavor, Creamy Guernsey, was 
rich in flavor.  

Not only were the products good, but the cows 
were nice as well. I was impressed by moderately 
sized cows, with youthful udders and great feet and 
legs. It was not uncommon to see cows in their 
teens and still looking sound and productive. There 
seems to be more of a focus on longevity, 
productive life, and components than extreme type 

traits. One of the farms actually did an analysis of their Holstein and Guernsey herd, looking at milk 
production, income from value added products, and feed costs, and decided to invest more in 
Guernseys because there was a higher profit per cow over the Holstein. It is nice to see how farmers 
are making a profit milking some awesome Guernseys.  

After these three days I got on a very small plane and flew to the Isle of Guernsey. I was not 
disappointed. Digby arranged for Robin Jamouneau to pick me up from the airport and showed me 
many more herds, including Les Jaonnet, the herd where Conqueror came from. I was able to meet 
some young breeders as well and am trying to convince them to come to the New York Guernsey 
Convention next June! I was able to see a 17-year-old Guernsey and many other beautiful cows 
throughout the isle, with similar conformation to the cows I saw in England. I also saw the Guernsey 
Dairy processing plant, their AI center, and had a 
little time to explore the historical value of the 
island as well.  

I was sad to leave the island, the cows, and the new 
friends I made but I was able to take away a lot from 
the experience. I think sometimes we get caught 
up in breeding the best show cow and competing 
with Holsteins that we forget that the Guernsey 
already has a lot to offer. Between A2, high 
components, temperament, and more, Guernseys 
can be both loveable and profitable. 

 

FINAL CALL:  

Tickets are still available for the 

2017 National Guernsey 

Convention Calf Raffle!  

Contact Mary Foote by Friday, 

May 27th at 518-321-1152 to 

purchase your ticket for $75.  

All the funds raised will be 

going to support the 2017 

National Guernsey Convention. 

UPCOMING EVENTS: 

May 30, 2016 

National Convention Calf Raffle 

June 22-27, 2016 

National Guernsey Convention 

Bloomington, MN 

July 30, 2016 

New York Guernsey Picnic 
Ward O’Hara Agricultural Museum 
6880 NY-38A, Auburn, NY 13021 

August 25 – September 5, 2016 

New York State Fair 

Syracuse, NY 

September 17-22, 2016 

All-American Dairy Show 

Harrisburg, PA 

October 2016 

New York Classification 

October 4-8, 2016 

World Dairy Expo 

Madison, WI 

November 1-18, 2016 

North American International 

Livestock Exhibition 

Louisville, KY 

June 27-July 1, 2017 

National Guernsey Convention 

Saratoga Springs, NY 

 
Follow us on Facebook: 

New York Guernsey Breeders’ 

Association 

____________________ 

 

 

ISLE OF GUERNSEY ADVENTURES 

by Andrew Coon, Coon Bros. Farm, Amenia, NY 


